
Client Background 
Marketing Management Analytics (MMA), a 

unit of Aegis Group, is a marketing mix model-

ing industry pioneer. MMA’s customer base 

includes several leading global marketers in the 

areas of consumer products, retail stores and 

financial institutions.  Since their inception in 

1989, they quickly became known by clients for 

their consistent development of cutting edge 

methods for quantifying the sales impact of advertising and other marketing mix components. MMA 

was among the first to implement the methodology for quantifying diminishing marginal returns for 

advertising, and has modeled more than 1,000 brands and products for Fortune 500 companies. 

Business Problem 
Companies are continually faced with more options on where to spend their marketing dollars. In 

addition, marketers now require greater accountability and the need to show ROI for their marketing 

investments. With the changing marketplace and corporate environment, MMA needed a competi-

tive advantage and wished to create a new revenue stream which utilized their proven analytics 

systems and put them in the hands of their clients.  

www.pro l i f i cs . com For more information, contact solutions@prolifics.com 

Solution 
MMA launched Avista DSS in 2005 representing the industry’s largest investment in on-demand 

marketing services.  A self-service customer portal, Avista provides marketing managers at Fortune 

500 companies with 'what if' scenario planning and optimization of marketing and media plans. 

When MMA asked IBM to recommend a business partner to help their development effort, Prolifics 

was brought in to work on the Avista project.  MMA looked at several solutions including BEA We-

bLogic and IBM WebSphere Portal before choosing WebSphere Portal. MMA’s desire was to create a 

portal based on J2EE technologies and open standards, with reliability and a robust application 

server, not just content aggregation like BEA Plumtree and Microsoft SharePoint. Customization of 

the portal for customer branding and creating an intuitive user experience was also important for 

their audience.  IBM fulfilled these requirements and its integrated product platform made it the 

logical choice. 

Prolifics, MMA’s technology partner, helped develop Avista, with key features including dashboards, 

key performance indicators, alerts and reporting within the portal. Avista also provides a customer 

reporting tool allowing clients to create their own reports and dashboards. The portal integrates with 

SAS to present data and images within portlets.  This solution allows MMA to provide an ASP model 
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Case Study 

A Pioneer In Its Industry MMA Launches Portal 

Benefits 
Provides planning and optimization of 

marketing and media plans 

Customized portal enables customer 
branding and intuitive user experience 

Allows clients to create reports and 
dashboards 

Enables seamless integration into the 
customer’s internal portal 

Proven Results 
“Prolifics brings tremendous value to MMA 

with their deep knowledge of the portal 

application, top-notch Java skills, and 

strong partner relationship with IBM.”  

 

— David Skinner, Senior VP of Product 

Development and Consulting  

Overview 
Description 

Customer-based Portal for MMA’s sub-

scribed companies 

Software 

IBM WebSphere Portal 
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to these customers, that can also be seamlessly integrated into the customer’s internal portal, such that the customers retain their own 

branding, security model and personalization.   

Since Avista’s launch, MMA has created a significant gap between themselves and their competition. Feedback from their clients and in-

dustry recognition has solidified their reputation as marketing innovators.  Clients have reacted positively to the ability to have ongoing 

data updates, recent and current look at performance and corrections throughout year. Avista was selected by Gartner as one of nine 

“Cool Vendors in CRM Marketing and Analytics, 2006” and has been written up in both the Wall Street Journal and The New York Times. 

Avista DSS is paving the way for MMA’s mission to become the “marketer’s desktop.” 

About Prolifics, a SemanticSpace Company 
Prolifics is the largest systems integrator specializing in IBM technologies.  Having garnered awards for its solutions and technical excel-
lence across IBM’s entire software portfolio, Prolifics provides expert services including architectural advisement, design, development and 
deployment of end-to-end SOA, Portal and Security solutions. SemanticSpace, Prolifics’ parent company, is a global IT services firm pro-
viding application development, testing, application maintenance and outsourcing services.  Bringing over 30 years of experience and a 
strong global presence across the US, Europe and Asia, the SemanticSpace companies offer clients end-to-end services combined with the 
market's most seasoned and skilled consultants and the dedicated care and attention that comes from a highly-specialized, boutique 
company.  By combining application frameworks, prebuilt components, custom development expertise, a governance framework and a 
blended shore model, we help organizations decrease risk in complex software development and deployment investments, improve time 
to market and increase success of business strategy execution. 
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